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FORWARD-LOOKING INFORMATION

Statements in thispresentationmay constitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. Such statents may address our expectations regarding
sales, earnings or other future financial performance and liquidity, product introductions, entry into new geographic regionsnformation technology initiatives, new methods of sale, our longterm strategy,
restructuring and other charges and resulting cost savings, and future operations or operating results. These statementsacobyr _ gl umpbqgq jgic -cvncar*® -ugjj*® -
-cqrgk_rc*® -nj Il cb*® -nj _1g*® -glrclbg*® -k_w*® -qfastsPb*I®b - admpbd ®grch®gmpnqgkd® pcgvighc
Factors that could cause actual results to differ materially from our forwartboking statements include the following

(1) increasedcompetitive activity from companies in the skin care, makeup, fragrance and hair care businesses;

@theAmkn_| w=-q _ " gjgrw rm bctcjmn* npmbsac _I b k_picr Il cu npmbabbpaggml attf gptl dsgspgt mhcpAmighe
(3) consolidations restructurings, bankruptcies and reorganizations in the retail industry causing a decrease in the number of stores thatdelc A mkn _| w-q npmbsarg* _|I gl ap
amlaclrp_rgml ugr f gl rfc pcr _gj gl bsgrpw* mulcpqgfgn mdtheAarrk ng jlomp-og "ave grrfnck chmk mr fl_w- g pamkprca r_grj
receivables;

(4) destockingand tighter working capital management by retailers;

(5) the success, or changes in timing or scope, of new product launches and the success, or changes in the timing or the scope, ofatising, sampling and merchandising programs;

(6) shiftsin the preferences of consumers as to where and how they shop;

(7)socia# nmj grga_j _I b camlmkga pgqgqig rm rfc Amkn_I| w=aqg dmp c g engchamges in fadeigngnvegtaentkand tradd pobciesapdydgeationdof g
the host countries and of the United States;
(8) changesin the laws, regulations and policies (including the interpretations and enforcement thereof) that affect, or will affect, 6lCmk n _ | w-q ~sqggl cqgqqgq* gl aj sbgl e r f mg

distribution networks, changes in accounting standards, tax laws and regulations, environmental or climate change laws, regtibns or accords, trade rules and customs regulations, and the outcome and
expense of legal or regulatory proceedings, and any action the Company may take as a result;

Q) foreignasppcl aw djsars_rgmlg _ddcargle rfc Amkn_1| w=q pcqs]| rawhichdhe Gompapy andgtsrforaign competitarsfsell produgtssnche sache ¢
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(10) changesin global or local conditions, including those due to the volatility in the global credit and equity markets, natural or marrmade disasters, real or perceived epidemics, or energy costs, that could
~ddcar amlgskcp nspaf _qgle* rfc ugjjglelcqgqg mp _ " gjgr wavadg laentl grsfkcc pdgg Ir_nmh argp jt cqgir p.clibe-rnip mnds praffc
amlrp_ar amslrcpn_prgcqg* rfc Amkn_| w=q mncp_rgmlag* r fc apmgnt,facilities or acquisiggns, theggtugns tivat thedCorapany i ablejto u f

generate on its pension assets and the resulting impact on funding obligations, the cost and availability of raw materialsdath ¢ _gqsknrgml q sl bcpjwgle rfc Amkn_1v
(11) shipmentdelays, commodity pricing, depletion of inventory and increased production costs resulting from disruptions of operationsanymd r fc d _agjgrgcqg rf _r k _| sd_
rfc Amkn_I| w=q bgqgqrpg sr gml mp gltclrmpw aclrcpg* gl aj s mgethaologydndiaiises or Qymdstoucturiigs;r k _w ~ ¢ a_sqcb
12realcqr rc p_rcg _Ib _t _9gj_"gjgrw* ufgaf k_w _ddcar r fc Aatwkichthe @omgany sellgifs groductsand thg dostspassociited withpthe k
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(13) changesin product mix to products which are less profitable;

(14)theAmkn _| w=q _ " gjgrw rm _aosgpc* bctcjmn mp gknjckclr | cubag o mplkb ruggnmlf gll br fbcg gA npkgn _slrwy-ng arncge
ability to maintain continuous operations of such systems and the security of data and other information that may be storedsuch systems or other systems or media;

(15 theAmkn_| w=q _ " gjgrw rm a_ngr _jgxc ml mn n rrgmmosnted strgtegigs addngstrugtikignamchtosesavings thitlagivesy andl ta imtégratg acquired buginesses afdc

realize value therefrom;

(16) consequencesattributable to local or international conflicts around the world, as well as from any terrorist action, retaliation and thethreat of further action or retaliation;

(17) the timing and impact of acquisitions, investments and divestitures; and

(18) additonald _ar mpg _q bcgapg cb gl rfc Amkn_| w-q dgjgleq ugrf rf c mlo-KH®rghg fisgatygar endetd Jul@\B8@ 2018, e ¢ A mk k ¢

The Company assumes no responsibility to update forwartboking statements made herein or otherwise.



NON -GAAP DISCLOSURES

These materials include some norGAAP financial measures relating to:
constant currency; charges associated with restructuring and other
activities; changes in the fair value of contingent consideration; the
transition tax under the U.S. government enacted comprehensive tax
legislation commonly referred to as the Tax Cuts and Jobs Act (the \
- RAH?®' * rfc pckc_qgqspckclr md S, Q,
enactment date and the establishment of a net deferred tax liability
related to foreign withholding taxes on certain foreign earnings resulting
from the TCJA. Beginning in fiscal 2019, the Company adopted a new
accounting standard related to hedging that resulted in gains/losses on
our foreign currency cash flow hedging activities to now be reflected in
Net Sales, where in prior periods they were reflected in Cost of Sales and
Selling, general and administrative expenses. To better assess our
performance in a constant currency environment, beginning in fiscal

2019 we are excluding the impact of these hedging activities in our
constant currency calculations. We use certain norGAAP financial
measures, among other financial measures, to evaluate our operating
performance, which represent the manner in which we conduct and view
our business. Management believes that excluding certain items that are
not comparable from period to period, or do not reflect our underlying
ongoing business, provides transparency for such items and helps
investors and others compare and analyze operating performance from
period to period. In the future, we expect to incur charges or adjustments
similar in nature to those listed above below; however, the impact to our
results in a given period may be highly variable and difficult to predict.
Our non-GAAP financial measures may not be comparable to similarly
titted measures used by, or determined in a manner consistent with, other
companies. While we consider the nonGAAP measures useful in
analyzing our results, they are not intended to replace, or act as a
substitute for, any presentation included in the consolidated financial
statements prepared in conformity with U.S. GAAP. Information about
GAAP and non-GAAP financial measures, including reconciliation
gl dmpk _rgml* gq gl ajsbcb ml

rfc GlI
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FISCAL2018
FINANCIAL RESULTS

FISCAL 2018 VERSUS PRIOR YEAR

NET SALES% IN CONSTANT CURRENCY)
OPERATINGMARGIN +70 BASIS POINTS ’
’ EARNINGSPERSHARE(% IN CONSTANT
CURRENCY)
|

Exclude®structuring and other charges and adjustments. Cash flow adjusted only for cash costs of Leading Beauty Forward.




BROAD-BASEDREGIONAL SALES GROWTH

IN CONSTANT CURRENCY

EUROPE,
THE MIDDLE EAST

AMERICAS & AFRICA ASIA / PACIFIC

+4% | +16%| +25%




BROAD-BASEDCATEGORY GROWTH

IN CONSTANT CURRENCY

SKIN CARE MAKEUP FRAGRANCE HAIR CARE

+219% +9% +8% +4%




FISCAL2018
STOCKHOLDER
VALUE CREATED

Market capitalization rose 48%
$759 million in share repurchases
$546 million paid in dividends

Dividend increased 12% to $.38 per share

FY18 TOTAL STOCKHOLDER RETURN

50%

14%

- 4%

ESTOE L AUDE®&P 500 S&P CONSUMER
STAPLES




FISCAL2019
FIRST QUARTER

FISCAL 2019
FIRST QUARTER VERSUS PRIOR YEAR

NET SALES (% IN CONSTANT CURRENC $3.5 BILLION

OPERATING MARGIN +90 BASIS POINTS

’ NET EARNINGS $0.5 BILLION

EARNINGS PER SHARE (% IN CONSTAN
CURRENCY)

Exclude®structuring and other charges and adjustments. Net sales and earnings per share growth also excludentiieansaapndither Coernew revenue recognition accounting standard



NEAR AND
LONG-TERM GOALS

FISCAL 2019

NET SALES GROWTH
IN CONSTANT CURRENCY +7% TO +8%

OPERATING MARGIN ~+50 BASIS POINTS

’ DILUTED EARNINGS PER SHARE $4.73 TO $4.82

EARNINGS PER SHARE GROWTH
IN CONSTANT CURRENCY +10% TO +12%

Excludeestructuring and other charges and adjustments. Net sales and earnings per share growth also excluderityeanpdoptibthefdhe new revenue recognition accounting standard.

FY2019 TO FY2021

+6% TO +8%

~+50 BASIS POINTS PER YEAR

DOUBLE-DIGITS
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WE ARE A GROWTH COMPANY
IN A DYNAMIC, GROWING
INDUSTRY

Solely focused on prestige beauty
One of the fastest growing HPC industries

Consistently outpaced the industry

5 YEAR CAGR

8%

5-6%

1%

GLOBAL PRESTIGE ESTE LAUDER S&P CONSUMER
STAPLES

Source: ELC sales growth at constant rates of exchange for fiséa29&8ts 2013
Euromonit@017 for premium skin care, makeup and fragrances and FactSet data for S&P 500 Consumer Staples sectors2@il2-giyIcalendar yea




WE HAVE DELIVERED RELIABLE, INCREASINGLY
PROFITABLE GROWTH

m Sales
ANNUAL SALES AND EPS GROWTH
IN CONSTANT CURRENCY m EPS

25%
20%
15%
10%

i I I I I I

0%

F2014 F2015 F2016 F2017 F2018 F2019E

Adjustefbr accelerated sales orders, restructuring and other charges and adjustments. FY2019E also excludesttye@mpedoptibthefthe@ew revenue recognition accounting standard.



OUR MULTIPLE ENGINES OF GROWTH
ARE POWERED BY OUR LONG ERM STRATEGY

BRAND GEOGRAPHY

TOM FORD BEAUTY ESIEE LAUDER LE LABD'

P LA ML Too Fvced AVEDA

a4 BOBEI BROWS ARG D

OQRIGIMS

Jo MaLONE Ml




WE DEPLOY OUR POWERFUL BRAND PORTFOLITO
CAPTURETHE BEST OPPORTUNITIES

PREMIUM
EDITIONS DE PARFUMS =7 LE LABO’
m FREDERIC MALLE .-___/l(f J;jj},’,\‘. R 2]0250!5 N @ARESE — HEW TORK
AERIN
il Jo MlaLonE TOM FORD BEAUTY
DARFHIN
BORBI BROWN

o Bumble and bumble.
ESTEEJLAUDER
AVEDA

CLASSIC€ » PROGRESSIVE
MICHAEL KORS

Ermenegildo Zegna

PPPPPPP

Dc)HMARAkAM lﬂitﬂ]‘l
DKNY s e
PRESCRIPTIVES GLAMGLOW
SERIES
BECCA smashbox Foo Sacea
CLINIQUE aramis P
Ay Tend W0 F oonos Ao T D H M Y H I LF | G E R

ENTRY PRICE POINT



WE HAVE STRENGTH AND OPPORTUNITIES
ACROSS CATEGORIES

GLOBAL PRESTIGE BEAUTY ESTE LAUDER COMPANIES
$110 Billion $14 Billion
5 year CAGR +5% 5 year CAGR +8%

P SKIN CARE
B vakeuP

B8 FRAGRANCE

Bl HAR cARE

Source: ELC net sales F2018 and growth in constant currency for fisé @0 Eu2t®nit@017 retail sales for premium skin care, makeup and fragrances, excluding travel retail. Growth at constaeg 2017 exchange rat



CREATIVITY AND
INNOVATION UNDERPIN
OUR SUCCESS
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Strengthening hero franchises

Investing in analytics
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Moisture Surge~ 72-Hour Auto-Replenishing Hydrator
Allergy Tested. 100% Fragrance Free.

Now, give your skin
the power to rehydrate itself:

Our newest Moisture Surge™ withactivated aloe
water helps skin create its own intemal water source.
Keeps it almost twice as hydrated at the
end of the day than it did before! And skin is plump
— and dewy for 72 hours—even after washing

your face. Always formulated for maximum results
- without irritation. Starting at 00.00." cliniquacom

| CLINIQUE |

. Mmoisture surge |
‘?' -hour auto-replenishing hydratd’ .

__ Soin auto-réhydratant 72H _ __ S —— .:51 —
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Dramatically
Different™
Hydrating Jelly
Anti-Pollution










ll()|‘ l)l|'| /)l/’,
,f’t Sy Mask to ””, :
QU Charbon P20 m
> 1. Oz, /0z, 1iq-/













& CREATING
MAKEUP TREN
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© 2018 Extée Lauder he

Made in your shade.

Double Wear Makeup
Over 55 shades. All skintones.

Flawless, natural, matte. 24-hour wear.
Transfer-resistant. Oil-free. Waterproof.

For millions of women, it's Double Wear or nothing.

FSTEE LAUDER

esteelauder.com
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A PERFUME COMPOSED
BY CARLOS BENAIM
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EDITIONS DE PARFUMS
FREDERIC MALLE
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WE HAVE DELIVEREBALANCED - b

SALES GROWTH

AVERAGE ANNUAL SALES GROWTH IN
CONSTANT CURRENCY FY2013 FY2018

By Region

Americas

EMEA

APAC

Total

0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0%




DRIVING MOMENTUM
AROUND THE WORLD

Reaching new consumers
Building demand in emerging markets
Attracting millennials in developed countries

Focuson high-growth opportunities
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STRENGTH ACROSS
MULTIPLE CHANNELS

Fiscal 2018 Net Sales

OInt'| Department Stores O N.American Department Stores
O Travel Retail @ Specialty-Multi

@ Freestanding Stores OBrand.com

@ Perfumeries @ Other

*Other includes salons, spas, military and pharmacies




TRAVEL RETAIL

18% of FY18 net sales

Double-digit growth in many key markets
Passenger traffic growing 6%

Converting travelers to shoppers

Luxury experience
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SPECIALTYWULTI RETAIL: MAC IN ULTA, DAVENPORTOWA



FREESTANDING
RETAIL STORES
DRIVEOMNI -RETAIL

oooo

We operate more than 1,500 stores globally
Integral to omni-retail experience
Strategically add locations
New store formats

Enhancing retail capabilities

FREESTANDING RETAIL STORE:
TOO FACED ON CARNABY STREET, LONDON



DEPARTMENT STORES: ORIGINS COUNTER IN SHANGHAI




DEPARTMENT STORES: TOM FORD BEAUTY IN SAKS FIFTH AVENUE



WINNING ONLINE

5 year CAGR 25%, currently
growing 36%

Online 13% of FY18 net sales
Online sales in 40 countries

425 million brand.com visits in
FY18

>$1 billion advertising
equivalent

CLIN'QUE Best of Clinique. $49.50 with any $29.50 purchase.* R R Q
e - ——— SHOP NOW > .
Holiday New 3-Step SkinCare Msakeup Fragrance Men LsstChance Discover The Wink Offars S

FOUNDATION FINDER




FIRST MINDSET

APPLYING A DIGITA
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CREATING OUR
SUSTAINABLE
FUTURE



EVOLVING
ORGANIZATION
DESIGN

A GROWTH
PROGRAM

ENHANCING
LEARNING &
DEVELOPMENT

BUILDING NEW
CAPABILITIES

LEADING
BIEALTTY
FORWARD

ESTEE LAUDER COMPANIES

DEVELOPING
SHARED SERVICES

SIMPLIFYING
PROCESSES

ANNUAL
NET BENEFITS
$350M TO $450M
BEFORE TAX

INVESTING IN
TECHNOLOGY







